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BACKGROUND

The NFB’s embrace of the digital revolution has provided new opportunities for the development of creative content and distribution methods. 
Our reputation as a leader in this field is now recognized nationally and internationally. 

The use of social media has played a crucial role in ensuring that audiences in Canada and abroad have greater access to the works of both 
the NFB and its partners. Social media have also helped the institution progress further in its goals of promoting public debate of social issues 
and citizen participation.

As a federal institution, we are subject to certain regulations set by the Treasury Board Secretariat, which recognizes that social media are the 
modern day equivalents of “town halls” and encourages public institutions such as the NFB to use them as effective and efficient means of 
communicating with the public. In November 2011, it published guidelines for the Government of Canada regarding the use of social media, to 
help institutions draw up their own internal policies on this matter.

In keeping with these guidelines, the NFB has decided to establish a Code of Conduct for its employees with a view to maximizing the benefits 
of social media tools and services and mitigating the risks associated with their improper use. 

OBJECTIVE

The NFB invites all of its employees to use social media, however it expects that those who do so understand the importance of adhering to 
usage guidelines. The objective of the following rules is to ensure that social media are used respectfully and appropriately, in a way that does 
not harm the NFB’s reputation and respects both the spirit and letter of the guidelines. The user-friendliness of social media and the apparent 
intimacy they provide should not lead you to forget that they are, in fact, public spheres of communication. 

APPLICATION OF THE CODE

This Code of Conduct applies to NFB employees and to its contract employees who create blogs, wikis or virtual spaces, or who use social 
networks or any other platform or who contribute to them on behalf of the NFB. Whether you post content on Twitter, Yelp, Wikipedia, MySpace 
or Facebook, or post comments on articles written on the Web, this code applies to you.

It also applies to those individuals who use social media for professional networking: i.e., for unofficial communications associated with their 
job, including participation in professional associations, knowledge sharing and professional development. 
If your use of social media is strictly personal, i.e., for activities not related to your job, you still have certain obligations as employees and civil 
servants. That is why we ask all of you to become familiar with this code.  

STATEMENT

1. By virtue of your employment with the Government of Canada, you are obliged to comply with the requirements of the Values and Ethics 
Code for the Public Service, which apply at all times, particularly with regard to information that we choose to share via social media. In 
short, NFB employees are to:    
 - Fulfill an obligation of loyalty to the Government of Canada 
 - Do no harm to the reputation of their employer; 
 - Maintain integrity and impartiality;  
 - Uphold the tradition of political neutrality of the Public Service. 

2. Are you an enthusiastic user of the NFB’s internal social media? Great! But don’t forget that they are first and foremost work tools. They 
are made available to help connect with co-workers and increase work efficiency.  

3. Before posting an opinion or blogging about your moods, remember that anything you post can be copied, reproduced and sent out on 
both internal and external social media—even after you erase your message. Remember that as an NFB employee or contract employee, 
you must show restraint, and you are accountable for your actions and comments in both the virtual and real world.  

4. When expressing a personal opinion with regard to NFB content, specify that it does not represent the views of your team or of the NFB. 
Never use symbols, logos or signatures of the NFB or the Canadian government when using social networks for personal or professional 
reasons. These are reserved for official communications only. 
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5. If you post content about the NFB or its works in a private context, state your real name from the outset, mention that you work for the 
NFB and clearly state what your position is in the institution. Other users will appreciate your honesty.  

6. Avoid misrepresenting yourself or the NFB or giving out false information. 

7. Make sure the content you post is to the point and respectful; in other words, avoid spamming and inappropriate or offensive  
comments. 

8. Use good judgment and remain polite: make sure that your desire for transparency does not contravene the guidelines and legal  
provisions of the NFB regarding protection of personal information and privacy. 

9. When disagreeing on an issue, express yourself respectfully and politely. 

10. Do not participate in any debates on controversial subjects on the NFB’s social media. Remember that even one comment posted 
anonymously can be traced to your IP address or that of the NFB. Inform the Director of Corporate Communications or the Director of 
Legal Services of any activity concerning controversial subjects in social media.  

11. Protect yourself. Do not divulge personal information or confidential information about the NFB. Anything you post will be available 
online for a long time. Check content carefully. Google has a long memory!  

12. Respect copyright. If you post anything on the NFB’s social media that does not belong to the NFB, ensure that you have received prior 
authorization from the authors, as well as the Communications Department of the NFB. In the case of content that belongs to the NFB 
but requires a declaration in compliance with certain legal provisions, make sure that the declaration is clearly visible. 

13. The NFB will not tolerate vulgarity, obscenity or inappropriate comments, or hateful, defamatory, racist or sexist messages on its social 
media.    

14. Messages—including links—promoting products or services with no relation to NFB productions will be removed from its social media. 

15. Messages promoting a political opinion on the NFB’s social media will also be removed. If you have any questions about expressing 
political opinions in your personal use of social media, speak with your manager or contact the NFB’s designated representative for 
political activity. According to the Public Service Employment Act, you must refrain from any activity liable to compromise the principle 
of objectivity and impartiality of the public service.   

16. The NFB does not intend to make its internal and external social media a place of debate about its labour relations.  

17. What is confidential must remain confidential. Are you tempted by the notion of sharing a bit of news before it becomes official? 
Have you heard a rumour that will amuse your colleagues? Think twice before posting. You may be on the verge of posting confidential 
information. When in doubt, refrain, or check with the NFB’s Communications Department.

RESOURCES

If you want to find out more about the Treasury Board’s Guideline for External Use of Web 2.0, please visit: 
<http://www.tbs-sct.gc.ca/pol/doc-eng.aspx?id=24835&section=text>.

As a federal institution, the NFB is also subject to a number of communications policies that also apply to the new media. We encourage 
you to consult colleagues who are experts in these areas if you have any questions on the following topics:

 Values and Ethics Code for the Public Service: Claude Joli-Cœur
 Public Service Employment Act:  François Tremblay
 Protection of personal information and confidentiality: Peter Kallianiotis
 NFB Corporate Communications: Lily Robert
 Official Languages: Elena Villegas or Amélie Saint-Germain


